
SEA eCommerce Market 
Spotlight Part 1: Top Trends

The Southeast Asia Market Overview

Appetite for eCommerce continues to rise

Key Trends Driving Growth 

YoY Revenue Growth

(2015)
260M 360M

(2019)

SEA Internet
Users

(2015)
49M 150M

(2019)
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mobile internet
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devices

Maturing
customer journeys 

Bigger eCommerce players
driving further growth of
new players

Increasing per capita
disposable income

Rise of ride-hailing
apps

Mobile App Retention Rates  (2019)

DAY 1

24%

DAY 7

11%

DAY 14

7%

DAY 30

4%

Top shopping apps by downloads, June 2019-May 2020

Top Product Categories

RANK

1

2

3

4
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Electronics and
Physical Media

Fashion &
Beauty

Furniture &
Appliances

Toys and
Hobbies

Travel

Sources: 
Statistica | Dosm | Blackbox | Singstat | Boigo | Trading Economics | Blog Google

www.affle.com

Total
Population

Smart phone
users

E-commerce
market size

5.6M

Singapore

88% 22B

Indonesia

267M63% 100B

Philippines

108.3M57% 12BThailand

66.5M92% 43B

Malaysia

32.6M90% 21B

Vietnam

96.5M37% 33B


